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Hiking, Larapinta Trail, photographer: Allan Dixon

REGION DEFINITION -
The Alice Springs — MacDonnell tourism region comprises the Alice ‘h

Springs tourism region and the MacDonnell tourism region.

The regional boundaries of the Alice Springs - MacDonnell tourism
region are defined by the Australian Bureau of Statistics (ABS) Cat.
No. 9503.0.55.001.

What makes up the region l
Alice Springs  City of Alice Springs
MacDonnell East and West MacDonnell National Parks,
Tanami Desert, Hermannsburg, Yuendumu, Ti Tree
P .

Source note: All informationisderivedf r om Touri sm Resear
National and International Visitor Surveys unless otherwise stated.
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WHAT is happening in Alice Springs - MacDonnell?

Alice Springs T MacDonnell overnight visitor numbers i 2015/16

Origin

Intra-Territory

Interstate Domestic? International

Visitors

Holiday

Visiting Friends
and/or Relatives
Business

102,000
45,000
3,000
42,000

196,000 298,000 113,000
119,000
25,000

42,000

164,0000
28,000
84,000

109,000
2,000
1,000

273,000
30,000
85,000

373,000 946,000 1,319,000 589,000 1,908,000

ALOS® (nights)
Expenditure

a: Domestic = Intra-Territory and Interstate
b: Total = Domestic and International
c: ALOS - Average Length of Stay

Growth in the
region has been

driven by :
interstate and
intra-Territory \
visitation

And spent a
Visitors total of '
stayed an $383M in ——
average of the region \’j
4.6 nights :
7ot

Henley-On-Todd, Alice Springs, Photographer: Imparja

Alice Springs - McDonnell Overnight Leisure* Visitor Trend
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*Leisure visitors are on a holiday and/or visitingfriends and family

Tourismnt.com.au

Two Year Moving Average (Year ending)
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WHEN are they visiting?

Visitation by quarter i 2015/16

Interstate Intra-Territory International

Ql-26%

Q2 - 15%,

WHERE do they come from? |
4 w i;' : \ %
Where’dlq our domestic and mte,rnatlonal,y(snor% come frorq?
20157167/ . '

Domestic source market overnight visitor numbers‘ ‘('
] ! \
y ,‘. ®

. . ‘. l:

Visitors Visitor nights ALOS

State of origin (nights)

New South Wales /

ACT
. . . ’ Interstate
Victoria / Tasmania g 48%

Western Australia
Queensland

South Australia

Internatlonal souu:e market overnlght visitor numbers

Visitors Visitor nights ~ ALOS
(6000 (6000) (nights)

Country of Origin

USA

United Kingdom T‘Ier:’:;tao-ry
Germany ; . 55%
France
Switzerland
Italy

New Zealand

Canada
Netherlands

Scandinavia

B Q1 - March quarter

B Q2 - June quarter

W Q3 - September
quarter

M Q4- December
quarter

/ International
27%

Palm Valley, photographer: Steve Strike
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83% of
international
visitors travelled
alone or as part
of an adult
couple.

H [ntra-Territory

m [nterstate

X
o)
N

® |[nternational

Who are our visitors travelling with?
>

2
o
o
—
™
=
o
I a‘? ﬂ-
(o] -
‘_ I

Travellng  Adultcouple Family group Friends and Business
Alone Relatives associates

0%

What age are our visitors?
Visitation by age i 2015/16 Interstate
visitors tended to

be older than
international or

intra-Territory

visitors

m Intra-Territory

m Interstate

34%
32%

m International

27%
28%

L 2
o o
o o

21%

15-29 30-39 40-54 55-64 65+
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HOW are they getting around?

Transport used by holiday visitors i 2015/16

I Sy X s

Fly Only Fly/Drive Drive Only Coach/Bus Train Other
Interstate 32% 13% 35% 16% % 11%
Intra-Territory 4% 1% 95% 0% 0% 1%
International 54% 20% 6% 30% 2% 0%

NB: Figures may not add up to 100% as some respondents were not asked this question and some may have used

multiple forms of transport].

Interstate
visitors were
most likely to

‘ diednloy’
“fly o

Domestic Source Markets

The domestic leisure (holiday and visiting
friends and family) drive market was mostly
NT residents with Vic/Tas, NSW/ACT and
QLD accounting for 47% of the market.

Length of Stay

Over 80% of the domestic and international
leisure drive market stayed for three or less
nights.

60% - °

[3.0]

[Ta]
50%
40%
30%
20%

10%

0%

1 night 2 nights 3 nights 4 nights

Tourismnt.com.au

Intra-Territory

overwhelmingly

International
visitors mostly
flew however
30% also
travelled by
Coach/Bus

Domestic Leisure Drive Source Markets

NSW/ACT - 13%

VIC/TAS - 22%

Qlb-12%

Length of Stay Leisure Drive Market

M Intra-Territory
H Interstate

M International

3%
9%
0%
0%

B New South Wales - ACT

M Victoria - Tasmania

H Queensland

South Australia

B Western Australia

W Northern Territory

2 R
=] o o
: : - —
5nights 6nights-8- 15-30 31 or more
14 nights nights nights
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How do Internationals get here?

The majority of international visitors entered Australia through Sydney (47%) before making their
way to the region. The next most popular port of entry was Melbourne, with accounted for 24% of
visitors.

Ports of entry/exit used by international visitors who visited Alice Springs - MacDonnell
year ending June 2016
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Other ports of entry and exit include the Gold Coast which accounted for less than 1%.



WHERE else do they go in the Territory?

Holidaymakers also visited:

GREATER .
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WHERE did they stay?

Visitation by accommodation type used 1 2015/16
Hotels account

for more than

(=] (=] (=]
55 5 _ 50% of
0 W0 W0 B Intra-Territory accommodation

E |[nterstate used across all
) traveller types.
B International
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*Other accommodation includes other non-commecial properties such as free camping or roadside reststops and not
stated.

What did they enjoy?

Tnorala Conservation Reserve: Shaana McNaught 4WD Sandy Road: Tauri Minogue

Uluru Motorcycle Tours: Akari-Hatakeyama

Uluru Kata Tjuta Natic r
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Industry sector news

Occupancy rates up by almost New spine service links the Territory

3 percentage points
2 Two main carriers serviced Alice Springs
Airport - Qantas, and Virgin Australia.

0)
63 /0 2 Virgin Australia commenced flights between
AVERAGE Adelaide, Alice and Darwin in March 2015.
OCCUPANCY

2 Airnorth began a service connecting Alice

1368 $123 Springs, Tennant Creek, Katherine and Darwin
from 22 October 2015.

ROOMS AVERAGE

IN ALICE ROOM RATE

SPRINGS

2015/16 $61

REVENUE PER

AVAILABLE
ROOM

mInbound Revenue Passengers ('000) mInbound Seats ('000)
BMYEJun15 MWYEJun1l16

219

171

SEASONAL MOVEMENT OF OCCUPANCY RATES

201112
2012/13
2013/14
2014/15
2015/16

Sep Qtr Dec Qtr Mar Qtr Jun Qtr

Source: Australian Bureau of Statistics (ABS) Survey of
Tourist Accommodation Year Ending June 2016; Inbound revenue passenger and seats data sourced from: Bureau of

Catalogue number 86350d0008, Hotels, Motels, Guest Infrastructure, Transport and Regional Economics (BITRE) Aviation
Houses and Serviced Apartments with 15 or more rooms. ~ Statistics

Business Sentiment positive for the region
Tourism NT conducts an online poll every three months that provides a timely gauge of the health

of the Central Australian tourism industry. The full report is available online at the Tourism NT
Corporate Site.

1 25 Remained the
X same 40%
25% above baseline Decrease
5%

Operators reported
significantly more

Increased 55%

visitors than last June
quarter

| N—

Source: Tourism NT Industry Sentiment Poll June 2016
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